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JUNCTION CEO FEATURED ON PANEL AT JFAM LIVE! CONFERENCE 

New York, NY: March 7, 2012 – Atlanta-based strategy firm Junction Creative Solutions (Junction) is 

proud to announce its inclusion by New York-based The Gramercy Institute in The Journal of Financial 

Advertising and Marketing (JFAM)’s Live! Conferences. The next edition of the semi-annual series will be 

held Friday, March 9th, 2012 in New York City addressing the Future of Financial Media: Owned, Earned, 

& Purchased. Julie Gareleck, CEO & Managing Partner, will represent Junction on a panel of experts 

discussing the importance of utilizing branding to convey a marketing message.  

Bill Wreaks, CEO of The Gramercy Institute and Chief Analyst of JFAM, has assembled a number of high 

ranking, knowledgeable, and experienced marketing professionals from top financial firms to provide 

insights into the future of financial advertising. Says Gareleck, “Bill has chosen individuals who are the 

true trendsetters on the cutting edge, adding immense value to the next installment in an exceptional 

series of conferences.”  

“We are honored and excited to speak as an advocate for marketing that follows the philosophy of being 

progressive, creative, and plugged-in,” says Gareleck. “We look forward to the opportunity to interact 

and learn from other industry leaders, helping better inform the solutions we offer our clients.” 

More information and news about upcoming events related to JFAM Live! can be found on Junction’s 

blog at www.junction-creative.com/wordpress.   

 
 About Junction Creative Solutions 
Junction Creative Solutions (Junction) combines the intellectual capital of a consulting firm with the creative 
execution of an advertising agency to create effective and measurable strategies. The strategic solutions align with 
specific business goals and objectives, and provide consistency from strategic planning through execution. As a 
result, our clients are able to maximize opportunities to react, adapt, and thrive -- ultimately creating more 
sustainable and competitive businesses. Junction’s portfolio boasts successful strategies for SMBs and Fortune 500 
companies.  
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